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What We It's Foundational For the Giver
Be I ieve “Whoever can be trusted with very little can also be trusted with

much, and whoever is dishonest with very little will also be
Abo ut dishonest with much. So if you have not been trustworthy in
handling worldly wealth, who will trust you with true riches?”
G ivi n g - Luke 16:10-11 (NIV)
[ ] [ ]
It Foundational For Your Parish

Generosity is God's Design to financially fuel the Church. And the
Church
Is the Hope of the World.
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What's on « The Impact of Recurring Giving
the Agenda « Generosity Foundations:

Ownership
Clarity
Impact

« How to Talk about Recurring Giving
« Helping Your Legacy Donors

« Building Consistency

« Thanking Your Donors
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Donors Want
to Give

Two out of every three donors want to
give more to charity.

What holds donors back from giving more?

o X

/2% 65%

Would give more if their finances Would give more if they knew the
allowed it impact of their donations

ParishsoOFT
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What
Makes
Recurring

Recurring Givers Give
More

*75% more likely to make additional one-time gifts

GiVi ng so ® Donate 42% more annually

® Even compared to larger one-time gifts

I m pa thu I? ®52% of Millennials want to give monthly

®Set it and forget it!
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What
Makes
Recurring
Giving so
Impactful?

Recurring Givers Stick Around

® 80% of recurring gifts last for 13 months
®* Of that 95% are still giving 5 years later!

Recurring Givers Want to
Participate

® Recurring Givers are more engaged
® More enthusiastic about ministries
®* Much more likely to volunteer

ParishgOFT
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What Budget, Budget, Budget

M a kes ® After surveying over 1000 parishes only 14% hit their budgets

®*The #1thing these parishes had in common was an emphasis on

Recu rring digital recurring giving
Giving so
Impactful?

ParishgOFT
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Benefits Budget
for the ® Smooths out seasonal dips in generosity

® Parish can confidently budget for future events, outreach, and

P a r I s h ¢ Eierzzitrss consistent givers
Saves Time

® Giving is automated, reliable, and secure

®* No more manually entering gifts into a spreadsheet or database

® Gifts flows directly from parishioner's bank account or credit card
into the parish's bank account

Less Asks!

® A consistent forecast of giving allows for less asks and more time to

share the impact of those gifts.
o~ /4%\ h ~~  ®It's a snowball effect
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Own the If you don't own the outcome,
Outcome the outcome will own you.

®|s what you're raising money for worth it?
®|f you think it's worth the money, then it's worth your time investment.

No Dabbling Allowed

®*The things we 'dabble' in never get done.
®*This is your opportunity to see generosity explode at your Parish.
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Own the

y ere Define an Owner
Responsibility

®*This person doesn't need to "do" everything but must take
responsibility to own the outcome.
®*Who at your Parish is responsible for seeing Giving increase?

This person needs to be...

®* A paid staff member
®* A person that has influence with key leaders of the church
® (Often, the senior leader)
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Clarity Two Clarity Keys:
(Set a Goal) A Date & Dollar Amount

You Need It

®*To communicate clearly
®*To measure progress
®*To stay grounded in the present

Your Parishioner's Need It

® |t creates perspective and a sense of urgency
®* People respond to a clear and concise target
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Clarity An Effective Short Campaign

(Set a Goa I) ®* A 4-week campaign is a good rule of thumb

®*This creates a sense of urgency and limits perpetual giving asks

So What's Realistic?

®*10% Recurring — you're on first base
®*20% Recurring — you've hit a double
®30% Recurring —you've hit a triple

® 40% Recurring —a Home Run!
®*50% or more —a Grand Slam!

Where Are You Now?

® Consider moving ahead 1-2 'bases'
®Ex: If you're at 10%, shoot for 20% or 30%
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Impact Be Specific and Clear
(YO u r Why) ® Define your 'Why' and the expected impact

® #1thing donors want to know is the impact of their gift
®* People respond to specifics

Purpose for the Church

® Parishioners don't care about digital recurring giving
®*They care about purpose in their life
®*They care about making a difference

®*The 'why' behind the 'what'

®|In a year from now...
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Impact (Your Why)

MAIN REASONS FOR DONATING
| am passionate about the cause
| know that the organization | care about depends on me

TOP REASONS _
FOR DONATING | know someone affected by their cause

Moved to donate in response to an event in the news

To memorialize someone

Someone | know directly asked me to donate

Awareness through ads/communication

As a gift to a friend or loved one (birthday, retirement, etc.)
Saw a post on social media

Other

Figure 3: Reasons for donating (respondents were able to select all that apply)
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Impact
(Your Why)

COMPU  CLEAN

34,350
204

920

GIVING IMPACTS

AS OF APRIL 1ST 2020
TOTAL IMPACTS: 37,242 |

In partnership with BIGI, CompuClean has provided...

1,768

days of computer education to disadvantaged

children in India.
days of e-learning access to children in India.

children with a special sanitation & hygiene
education program in Tanzania.

days of solar kit access to rural families
in Cambodia.

https://www.compuclean.com.au/wp-content/uploads/2020/04/B1G1-Giving-

Impacts-CompuClean-e1585867334720.png
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THANK YOU!

2017 IMPACT

DONORS PROVIDED THE EQUIVALENT OF...

CAMP SWIFT

23,884 | Grille(gncct;eese

tomato soups

SWIFT SATURDAYS
39,806

SWIFT LEADERSHIP CAMP
( 500+ | Sonsg;jng be
SWIFT AFTER SCHOOL

Hours of after
l, + school

programming

Art projects

SWIFT IN THE SUMMER

A e e . o Laughs, smiles,
¢ 50 000+ _and friendships
= 9O W 230 made during

o, VoL the summer

Want to see your impact in action?
Join us February 25th for our annual
Swift Carnival, learn more and sign
up at swiftcarnival.eventbrite.com

ParishgsOFT
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Impact Purpose for their Life
(YO u r Why) ®* Do you want to be a more consistently generous person?

®* Most people will say 'Yes!"
® Most want to that but don't know how
®*We are going to honor God with our finances by making a decision
in advance to give to him first.
®Include a strong statement of impact or call to action.
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| will
Not we will,
But | will
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Re-Frame Ask for a Recurring Gift
YO u r As k ®Your Parishioners want to support your Parish and see it grow!

®* We are naturally wired to meet the challenges we're presented with

Lead From the Front!

®*Your Parishioners will follow your lead. When you give in a recurring fashion,
so will they.

Show How Easy It s

® |t is much more effective to take a little extra time and show
Parishioners how to make a recurring gift.
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HOW TO MAKE A RECURRING GIFT )

| &4 29 i B RS Y O e
OW 1. On our Giving Page, Click SIGN IN. (If you do not J - ‘ — ‘

already have an account, click REGISTER FOR AN
ACCOUNT and follow the steps

H OW E a Sy 2. Choose the Fund you'd like to give to and enter the

Amount.

J

W

A STEP-BY-STEP VIDEO

O

_heck the Make This Gift Recurring box.
I l I S 4. Select your frequency, start date, and payment

5.You're done

SAFE AND SECURE GIVING

All sensitive financial information is stored with the highest
bank level security. Your contact information will never be
sold, traded, or given to third parties. You will only be

contacted to confirm your giving

B

e ~ ParishsorFt
= o] N ] ] Eod by Ministry Brands®
~ | @ T e 8 e | Y




How Can Summer Slump Email Campaign
We Help? | o

*We will send the emails on your behalf
® ook for news on this coming in June

Interested?

*Your Name
®* Email
® Parish Name

ParishgofFt
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Re-Frame Tips on asking
®* Remember Clarity & Impact: Envelop your ask around your goal and
YO u r As k what you're working to achieve

® Ensure your donors know they can modify their gift anytime
® Ask them to try it for just 3 months

® Use our pre-created announcement templates

® Consider Giving Tiers

o] |

e R ParishsoFt
QT;—; ;; Tﬁ ;; ;_;_‘ %@?_ by Ministry Brands”




Giving Tiers

EXAMPLE OF RECURRING
GIVING TIERS

et up a recurring gift to help our chur nhgh[

wunger in the omimut

TIER1

Gift amount: $5

Frequency: Weekly, Monthly, or Quarterly

Impact: A jar of peanut butter for one student to
take home

TIER 2 O
Gift amount: $10 O
Frequency: Weekly, Monthly, or Quarterly " o |

Impact: One hot meal for a single parent and
(up to) 3 children

TIER 4

TIER3

Gift amount: $25

Frequency: Weekly, Monthly, or Quarterly

Impact: Backpack snacks for 5 children to take home
over the weekend

Gift amount: $50 _‘j

Frequency: Weekly, Monthly, or Quarterly O D
Impact: One grocery haul dropped off at the home of a
single parent

TIER S

Gift amount: $100

Frequency: Weekly, Monthly, or Quarterly

Impact: Transportation and sandwich lunch for 30
underprivileged children served at the church
on Saturdays

T
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Legacy Emphasize Security
Do n o rs ®* ParishSOFT Giving meets all the strictest PCI/DSS security standards

® Multi-layered security, intrusion detection, and transaction security

Provide Instructions

®*Video Instructions
®* Written Instructions

Communication

® | eadership Support
®* Ask for help in the bulletin
®* Targeted email campaigns

Managed Donors

*Virtual Terminal

~ ~
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Legacy | Managed Donors
Donors

®*Virtual Terminal

Example Church

Virtual Terminal

Transaction Information

Designations

Fund Amount
Offertory v $
Add Designation Total $
Comments

Recurring Transaction

Frequency
Weekly
Instaliments

ndefinite ~

Recurring Start Date

ParishgOFT
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Stay . Regularly Share your "Why"
CO nSISte nt ®* Common Thought: Churches just want your money

® Consistently sharing about generosity allows you to dispel that assumption

Successful Ministries...

®*Share their giving philosophy every 4-6 weeks
®* Promote their 'why' via website, bulletin, social media, etc.
® Use this as a regular invitation join the mission and vision
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Stay

e

Consistent ~ OuGodisagencious God.

————

_ Hﬂd giving is anact of wors D

u SN

A generous person will prosper; whoever rcfres/yes others will be rcjfresbed.

Proverbs 11:25 (NIV)

N
"

Giving Online Text To Give

‘ GIVE ONLINE Text "Give' to 646-759-2526.

“To make a sccure, one-time or recurring gift. click button You'll be asked to register your bank for credit card information if it's your

above and follow the simplc instructions. first time. After that, you can simply text to give. Or, text EDIT to update

your information, sct up a recurring gift, and check the status of a gift.
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Stay S
Consistent '
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The Donor Retention

® Easier to keep a donor than make a new one
I h a n k ®60-70% chance of receiving additional gifts from an existing donor

®20-40% chance of receiving a gift from a lapsed donor

Increases Giving

®*The thank you generates more donations and larger gifts.
® First time donors who were thanked within 48 hrs are 4X
more likely to give again
® Thanked donors gave 60% more in the next appeal

Language

® 3] ratio of You vs. We
® Because of you...
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The Ways to Say Thank You
Thank e e

® Profile donors
Yo u ®* Website, social media, commmunications, and bulletin

® Prioritize handwritten notes

® Celebrate donation anniversaries

®* Highlight Tier-System

® Donor appreciation event

®* Donation wall

®* Donor writes name on balloon or posted card

ParishsoFt
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Communication| Not Enough Time

® Keep it short and sweet p—
. m PATIENCE AT X PARAGRAPHS

®0-3 paragraphs

NT PREFERENCES

®*Send updates monthly

references
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What You'll Webinar Recording & Slide Deck
Receive « Resource Pack

 Pre-Written Announcements, Emails, Letters
« 7 Giving Scripts

« Example Website Links

« How-To Giving Videos

* Free Coaching
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Final “After working with your team and

Words software, 50% of our budget is online. |
don't have to worry about summer
slumps or holidays. I'm 66, we lead a
small church of 150, and it's just my
wife and | on staff. If we can do this,

anyone can do this.”
- Jerry
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Thank You for
Attending!

S Stcphannie Suddendorf

Giving Success
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